
 
 

 

 

 

 

          

 

 

2011 World Game Protection Conference 

Sponsorship & Exhibitor Opportunities 
 
The WGPC is seeking sponsors and exhibitors for their 
6TH annual conference to be held at The M Resort Spa 

& Casino in Las Vegas on February 21-23, 2011. 
Sponsorship and exhibition opportunities are limited 

and are on a first-come, first-served basis.  
 
Sponsorship & Exhibitor Benefits 
 
The WGPC provides a unique opportunity to show your 
organization’s commitment to casino security best 
practices and opens doors to a highly influential group 

of casino surveillance experts and decision makers 
from around the globe. 
 
When you sponsor or exhibit at the event, you will: 
 
 Reach a HIGHLY TARGETED AUDIENCE OF 

CASINO SECURITY DECISION-MAKERS from 

around the globe  

 INCREASE WORLDWIDE AWARENESS of your 

organization’s products and services 

 BE RECOGNIZED AS A KEY SUPPORTER of 

the world’s only international conference 

dedicated entirely to casino game protection 

 DEMONSTRATE YOUR ORGANIZATION’S 

COMMITMENT to best practice casino security 

in a rapidly expanding industry 

 

Conference & Exhibition Details 
 
The WGPC is an annual international summit for casino 
game protection professionals. Prominent keynote 
speakers are featured in the conference program and 
there are plenty of opportunities to network and see 
the latest surveillance technology. 

 
The Conference begins on Monday, February 21. 
The Exhibition opens on Tuesday, February 22 

and finishes on Wednesday.  

  
 

 
 

 
 
      
  
      

Who attends the WGPC? 
 
Attendees typically include casino decision makers 
directly responsible for the financial success, security 

and integrity of a casino gaming operation. 

 Surveillance & Security Managers  

 Casino Gaming Managers  

 General Managers 

 Chief Financial Officers  

 Tribal Commissions  

 Gaming Regulators & Law Enforcement 

 Internal Auditors & Investigators  

 

Who attended the 2010 WGPC? 
 
The 5th annual WGPC attracted 250 game 
protection professionals from 23 U.S. States and 5 
countries around the world.  
 

 

- 250 Conference Attendees 

-109 Reps from 22 Exhibiting Companies 
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Location of Exhibition Area  
The WGPC Conference & Expo is located in the Milan Ballroom at the M Resort. 

 
Room Layout 
The Expo is adjacent to the Conference room. To gain entry into the Conference room, attendees enter through the 

Expo.    
 

Exhibition Hours 
Tuesday, February 22        8:00am-6:00pm 
Wednesday, February 23    8:00am-4:00pm 

 

Exhibitor Rates 
Pre-release: 10’ X 10’ Booth $2,500.  
After July 1: 10’ X 10’ Booth $3,000. 

 
What is included?   
Each 10’ X 10’ booth comes with draping, one waste basket, an identification sign, a side chair and a 6’ draped table. 

The Exhibit area is carpeted. A link to the online Exhibitor Kit will be made available to registered Exhibitors 
approximately 3 months prior to the event. Kit will include details for installation and dismantle of booths and 
necessary order forms. 
 

Accommodation    

WGPC REQUESTS YOUR SUPPORT! 

We encourage all Exhibitors to book their hotel rooms within the WGPC block of rooms at the M Resort. Reserving 
rooms through our block helps reduce meeting expenses by strengthening WGP’s buying power when negotiating 
contracts with hotels. If WGP does not meet its contracted room block, attrition penalties are charged which in turn 
may raise registration and exhibit booth fees for future meetings.  
 
Questions or More Information on Becoming an Exhibitor at the WGPC 

Please contact Jo on (702) 407 9900 or e-mail jo@worldgameprotection.com   

mailto:jo@worldgameprotection.com


 

 
 

 
Sponsorship Levels 
 

Major Sponsorships 

 
Our elite Platinum sponsorship receives the maximum visibility at the conference. Gold and Silver Sponsors receive 
varying levels of visibility appropriate to their investment. These sponsorships are an excellent opportunity to 

become involved and recognized within the casino surveillance community. For known casino surveillance vendors, 
these sponsorships allow visible recognition of support at casino surveillance events and education. 

 
 Platinum Gold Silver 

Quantity 1 2 2 

Cost $25,000 $15,000 $10,000 

Logo displayed on Conference stage Yes   

Logo displayed at Registration Yes   

Logo on Name Badge Lanyards Yes   

Back Page Ad in Show Guide Yes   

Conference Welcome Address  Yes   

Conference Projection Backdrop Yes Yes  

Sponsor of Networking Event Reception  Lunch  Breakfast 

Special Conference Acknowledgment   Yes Yes Yes 

Complimentary Conference Passes 4 3 2 

Signage in Conference Room Yes Yes Yes 

Promo Material/Giveaway in Tote Bags Yes Yes Yes 

Logo/Description on Conference Website  Yes Yes Yes 

Logo on Conference Brochure Yes Yes Yes 

 

Supporting Sponsorships 

 
Supporting sponsorships are opportunities to become actively involved in the WGPC and are an excellent way to 
begin participation within the casino surveillance arena.  

 

 Attendee 

Padfolios 

Attendee 

Tote Bags 

Attendee 

Giveaways 

Quantity 1 1 Call us 

Cost (items to be supplied by sponsor*) $2,000 $2,000  $2,000 

Logo on selected promotional item Yes Yes Yes 

Logo on Conference website  Yes Yes Yes 

Logo in Show Guide  Yes Yes Yes 

Conference acknowledgment Yes Yes Yes 
 

 

WGPC welcomes innovative ideas for sponsorship opportunities and increasing your company’s exposure 

at our event. Please call us on (702) 407 9900.  

 

 

What do you get as a WGPC sponsor? 

 
   Logo Displayed on Conference Stage 

The platinum sponsor is the only sponsor entitled to provide appropriate signage or a banner on the conference 
stage. 

 
   Logo Displayed at Registration 

The Platinum sponsor is entitled to provide appropriate signage at the conference registration area. 



 
 
 
 

Logo on Name Badge Lanyards 
The Platinum sponsor is the only sponsor whose company name appears on the name badge lanyards. 
 
Back Page Ad in Show Guide 
Exclusive full page ad on outside back cover of the WGPC show guide 
 
Conference Welcome Address 

The Platinum sponsor is the only sponsor given the opportunity to address the conference. You have the opportunity 
to address the conference for 5 to 10 minutes during the opening welcome session. 
 
Conference Projection Backdrop 
As a Platinum or Gold sponsor, your company logo will appear as a default projection backdrop in the main 
conference room. This backdrop will be used during general announcements at the start and end of sessions and at 

all other times during the day when the projector is not in use by presenters. The Platinum sponsor will appear more 
prominently.   
 

Sponsor of Networking Event 
As a major sponsor, you are entitled to provide artwork for signage in the area during your scheduled networking 
event. Signage for daily lunches and breakfasts will be restricted to only that of the sponsor for that day. Daily 
sponsors will be selected on a first-come, first-served basis. At your sponsored networking event, your company’s 

name and logo will be prominently featured on dining tables. At your networking event, you will have the 
opportunity to distribute an item of your company’s literature and gifts/giveaways at a display table.  
 
Special Conference Acknowledgment  
The sponsors of the reception, lunches and breakfasts will be acknowledged on stage during the conference and 
again in the closing remarks. 
 

Complimentary Conference Passes 
Major sponsors will be offered complimentary conference passes as per the chart. 
 
Signage in Conference Room 
Major sponsors are entitled to provide artwork for appropriate signage in the main conference room. 

 

Promo Material/Giveaway in Tote Bags 
As a major sponsor, you have the opportunity to distribute your company’s brochure and a gift/giveaway in the 
Attendee pack that is distributed upon registration. 
 
Logo/Description on Conference Website 
Major sponsors are entitled to submit a 100 word company description that will be posted along with company logo 
on conference website. 

 
Logo on Conference Brochure 
All sponsors will have their company logo appear in the conference brochure. Major sponsor logos will appear more 
prominently.  
 
Conference Acknowledgment 
 

   Logo on Selected Promotional Item 

Logo of supporting sponsor will appear on selected promotional item.   
 
Logo on Conference Website 
Supporting sponsors are entitled to submit company logo to go on conference website. 
 

Logo in Show Guide 
   Company logo will appear in show guide as a sponsor. 
 
   Conference Acknowledgment 

All sponsors will be thanked during the closing session. 
  

 



                        World Game Protection Conference and Expo 
                                                     February 21-23, 2011 

                                            M Resort  Las Vegas, Nevada 
 

       APPLICATION AND CONTRACT FOR SPONSORSHIP OR EXHIBIT SPACE 
 

                                    TO PROCESS YOUR APPLICATION ALL SECTIONS OF THIS FORM MUST BE COMPLETED 

 
COMPANY NAME__________________________________________________________________________________ 

AUTHORIZED BY_______________________________________TITLE   _____________________________________ 

E-MAIL ADDRESS ______________________________               TELEPHONE_________________________________ 

 
WEB ADDRESS ____________________________________________________________________________________      

 
       MAILING ADDRESS________________________________________________CELL_____________________________                     

 

CITY/STATE______________________________________________________ZIP/POST CODE____________________  

 
PERSON RESPONSIBLE FOR SHOW LOGISTICS (if different from above) _____________________________________                                                                                                                        

 
E-MAIL ADDRESS ____________________________________TELEPHONE ___________________________________            

 
EXHIBITOR RATES (10’X10’ Booth): 

  
PRE-RELEASE:               $2,500                          PAYMENT: 50% by June 30. Remainder by September 1, 2010 
         
AFTER JULY 1, 2010:     $3,000                               PAYMENT: 100% 
           
BOOTH CHOICES FOR EXHIBIT SPACE:    1

st
_________________2

nd
_____________3

rd
__________________

 
 

 

MAJOR SPONSORSHIP: Platinum (   ) $25,000        Gold (   ) $15,000               Silver (   ) $10,000                         

SUPPORTING SPONSORSHIPS: Padfolios (   ) $2,000   Travel Bags (   ) $2,000     Giveaways/Other (   ) $2,000  

TOTAL AMOUNT DUE (Exhibit Space & Sponsorship): _____________________________________________ 
 
SPACE ALLOCATION AND PAYMENT: 
After July 1, 2010, exhibit space and sponsorship will be allocated on                                                           
a first-come, first-served basis. Space is secured when we receive both 
payment and completed application form. Fax form and credit card 
number to Jo Allison at (702) 407-9933 or mail completed form and 
payment to World Game Protection 9480 South Eastern Avenue, 
Suite 105 #92, Las Vegas, NV 89123.   
   

  VISA   MasterCard   American Express   Check Enclosed     
 (Payable to World Game Protection. All payments in U.S. dollars.) 

 
___________________________________________________________  
Credit Card Number                      Exp. Date/Security Code 

 
___________________________________________________________ 
Billing Address/Zip 
 

Name on Card________________________________________________ 
       
       Signature__________________________ Title______________________          

 
*RECEIPT OF THIS APPLICATION CONFIRMS EXHIBITOR HAS READ AND AGREES TO THE FOLLOWING CONDITIONS 
WHICH ARE INCORPORATED AS PART OF THIS AGREEMENT 

 

Stay at M Resort 
Group Rate 

$135 per night 
         
       Call for reservations: 
            1-877-673-7678 



World Game Protection Conference and Expo 

February 21-23, 2011 

M Resort  Las Vegas, Nevada 
 

CONDITIONS OF THE EXHIBITOR’S AGREEMENT 
 
1. APPLICATION AND ELIGIBILITY - Application  for booth space must be made on the printed form provided by World Game Protection, Inc. (WGP), 
contain the information requested, and be executed by an individual who has authority to act for the applicant (exhibitor).  Any such exhibitor, producer 
or supplier of equipment and other products or services whose proposed exhibit will enhance the WGPC and the purpose of the meeting or conference, 
and facilitate those purposes, may apply for booth space.  WGP reserves the absolute right to reject any such application 
2. AGREEMENT TO CONDITIONS - Each exhibitor, for himself and his employees and agents, agree to abide by these conditions, it being understood 
and agreed that the sole control of the exhibit hall rests with WGP. 
3. ASSIGNMENT OF SPACE - Classification of exhibits and assignment of space will be determined by WGP based on the character of the proposed 
exhibits and individual requirements and preferences as to the location for each exhibitor.  Once space has been approved by WGP, no exhibit will be 
moved except by the mutual consent of the parties. 
4. PAYMENT - Payment must accompany application to secure space. 
5. INSURANCE – Exhibitor and their agents shall obtain and keep in force during the term of the installation and use of the exhibit premises all 
appropriate insurance coverage including policies of general liability insurance, workers compensation, broad form property damage, independent 
contractor’s coverage, and personal injury liability. 
 6. BOOTHS - Standard booth equipment (back and side wall draping, and identification sign) will be provided by WGP without cost to the exhibitor if 
ordered in advance.  If an exhibitor plans to install a completely constructed display of such a character that the exhibitor will not require or desire the 
use of standard booth equipment, no part thereof shall project as to obstruct the view of adjacent booths.  No part of any display may be over eight feet 
in height unless prior approved. The back three feet of rented space may be occupied from the floor up to eight feet in height: the front of the rented 
space may be occupied from the floor up to 48 inches only. 
7. CARE OF EXHIBIT SPACE - The exhibitor must, at his expense, maintain and keep in good order his exhibit space for which he has contracted. 
8. PROTECTION OF THE EXHIBIT FACILITY - Nothing shall be posted on, or tacked, nailed, screwed or otherwise attached to columns, walls, floor, or 
other parts of the hotel or convention hall exhibit area without permission of WGP and the proper building authority. Packing, unpacking and assembly of 
exhibits shall be done only in designated areas and in conformity with the directions of the hotel or convention hall manager or their assistants. 
9. INSTALLATION AND DISMANTLING - The specific requirements as to the time for installation and dismantling of exhibits shall be supplied to each 
exhibitor for the conference.  Such requirements shall be binding upon the exhibitor as though fully set forth herein.  All displays must be in place and set 
up one hour prior to the official opening of the show. Space not occupied or set up by that time may be re-assigned or set up by the decorator at 
exhibitor’s expense by WGP. 
10. DEFAULT OCCUPANCY - Any Exhibitor failing to occupy space contracted for is not relieved of the obligation to pay such space at the full rental 
price, and WGP, Inc. shall have the right to use such space as it seems fit to eliminate blank space in the exhibit hall, provided such booth space is not 
occupied by one hour before the official show opening. 
11.  ACCESS TO DISPLAYS – WGP may from time to time promulgate such regulations governing hours of access to displays and eligibilities for 
admission thereto as may be found in its judgment to be most practicable. 
12. PERSONNEL - Booth personnel are required to confine their activities within the exhibitor’s booth space.  All exhibitors participating in the WGPC 
are expected to use special care whenever they deem it necessary to hire temporary help to assist in their exhibit or hospitality activities so that 
personnel so selected by them will be of a caliber in keeping with the high standards of the exhibition and the conference. 
13. USE OF SPACE - Exhibits shall be shown only in the official exhibit area as established by WGP.  Neither the exhibitors nor non-exhibitors shall be 
permitted to display articles, equipment, or information concerning services, or movies of such articles, equipment or services in private suites or rooms 
during the conference or convention, except in accordance with prior agreements between WGP. No exhibitor shall permit any other corporation or firm 
or its representatives to use the space allotted to him, nor shall he display articles not manufactured or sold normally by him. If an article of a non-
exhibiting firm or business is required for the operation or display of an exhibitor’s wares, identification of such articles shall be limited to the usual and 
regular name-plates, imprinting, or trademarks under which the article is sold in the regular course of business.  Co-participation by any other 
corporation or firm or its representatives in space assigned to the original applicant must be by written permission of WGP only, and shall be subject to 
an additional charge of 25% of the total cost per booth per day for each additional participant for the run of the conference. 
14. DISTRIBUTION OF PRINTED MATTER, ETC. - Neither exhibitor’s nor non-exhibitor’s shall distribute to the conference delegates printed matter, 
samples, souvenirs and the like, except from within rented space. Special distribution of such material elsewhere must be approved by WGP. 
15. RESTRICTION ON SELLING - No sales of any kind, whether for cash or on credit, whether for immediate or future delivery, and whether completed 
within or outside the exhibits area, shall be made during the exhibition by an exhibitor, or anyone on his behalf, nor shall any form of order taking be 
permissible without prior approval by WGP. 
16. CONFLICTING MEETING & SOCIAL EVENTS - In the interest of the success of the entire conference and exposition, the exhibitor agrees not to 
extend invitations, call meetings, or otherwise encourage absence of exhibitors or attendees from the conference or exhibit hall during the official hours 
of the conference and exposition. 
17. CANCELLATION OR RELOCATION OF CONFERENCE - In the event of cancellation or relocation of the WGPC, due to circumstances within WGP 
direct control, the liability of WGP shall be limited to a refund of fees paid to WGP by the exhibitor. In the event WGP has no control over the cancellation 
or relocation of the conference, WGP shall have no liability of any kind but may in its discretion refund any deposit fees paid by the exhibitor. 
18. CANCELLATION BY EXHIBITOR - Should the exhibitor be unable to occupy and use the exhibit space contracted for and should he notify WGP  in 
writing at least 60 days prior to the opening of the conference, all fees paid by the exhibitor, less the booth deposit fee will be refunded.  No refund of any 
fees will be made if notice of cancellation is received less than 60 days prior to the opening of the conference. Sponsorship fees are non-refundable. 
19. RIGHT TO REMOVE THE EXHIBITOR’S PROPERTY – WGP reserves the right to remove from the hotel or conference hall premises any or all of 
the property of the exhibitor should the conference be canceled or relocated or should the exhibitor violate any of the conditions of the Exhibitor’s 
Agreement. This right may be exercised without prior notice and without hearing. 
20. VIOLATIONS OF THE CONDITIONS - Any of the following actions by an exhibitor shall constitute a violation of the conditions of the Exhibitor’s 
Agreement: 
 a. Use of a display of equipment, products or services which varies in any significant way from that which is normally used. 
 b. Violation of any municipal, state, or federal laws, rules or regulations, including safety codes. 
 c. Failure to follow the procedures prescribed in Sections 1 through 19. 
 d. Failure to remove their property from the hotel or convention hall upon cancellation or relocation of the conference. 
 
 
 



 
 
21. LIABILITY - 
a.   World Game Protection undertakes no duty to exercise care, nor does it assume any responsibility, for the protection and safety of the exhibitor, his 
officials, agents or employees, or for the protection of the property of the exhibitor or his representatives, or of property used in connection with the 
exhibit, from theft or damage or destruction by fire, accident or other cause.  Small and easily portable articles shall be properly secured or removed 
after exhibition hours and placed in safekeeping by the Exhibitor. Any protection exercised by WGP shall be deemed purely gratuitous on its part and 
shall in no way be constructed to make it liable for any loss or inconvenience suffered by the exhibitor. 
 b.  The exhibitor agrees to indemnify and hold WGP, M Resort  and its agents harmless from all such claims and from all claims or liability of                
any nature whatsoever arising from the activities of the exhibitor or any of his representatives or from the display or use of property of the exhibitor. 
 c.   WGP shall not be liable for any failure to deliver space to an exhibitor or for the loss of allotted space of an exhibitor, who has contracted for exhibit 
space under the terms of this agreement, if non-delivery is due to any one of the following causes: destruction of or damage to the building or the exhibit 
area by fire or act of God; acts of a public enemy; strikes; the authority of the law; or any cause beyond its control.   
 22. REMEDIES –   
 a. General.  In the event that the exhibitor violates any of the conditions of the Exhibitor’s Agreement, WGP reserves an absolute right to invoke either 
or both of the following remedies, which shall be in addition to and not in lieu of, any other rights or remedies granted under this agreement or available 
under general contract law. 
     (1). World Game Protection may order the exhibitor to remove his exhibit and personnel, or have them removed under the provisions of section  19. 
In these circumstances, no part of the exhibitor’s fee will be returned. 
     (2). World Game Protection may refuse hereafter to enter into any agreement with the same or related signatory/exhibitor for any conference 
presented by WGP. 
b. WGP in addition to all other remedies it is entitled to invoke under the terms of this Agreement, may require the exhibitor to pay to WGP as liquidated 
damages, and not as penalty, an amount equal to 100% of the exhibitor’s fee where the signatory/exhibitor violates the restriction on selling set forth in 
section 15. 
 23. GENERAL PROVISIONS -  
a. All modifications to this Agreement shall be in writing and signed by both parties 
b. This Agreement constitutes the entire agreement between the parties, and supersedes all prior written or oral agreements or memoranda between the 
parties. 
c. This Agreement is intended to bind only the parties hereto and their corporate successors and may not be assigned by either party without the 
express written consent of the other.                 
d. Both parties to this Agreement are independent contractors and neither party is an agent, employee, joint venture, or partner of the other. 
e. The laws of the state of Nevada shall govern this Agreement.  

 


